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MITTCO CELEBRATES ITS 3RD ANNIVERSARY ON WORLD
STEELPAN DAY

On August 11, 2025, Musical Instruments of Trinidad and Tobago Company Limited (MITTCO)
celebrated its 3rd anniversary. Fitting indeed, as the world also celebrated World Steelpan Day,
declared in honour of our national instrument with its rich history and cultural significance.
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As the largest steelpan manufacturer in Trinidad and
Tobago, MITTCO has celebrated several notable
achievements inits lifetime thus far, including winning the
Trinidad and Tobago Chamber of Industry and Commerce’s
(TTCIC) “Breakthrough Exporter of the Year” Award for
2023, establishing and expanding its export market
throughout the Caribbean and USA, as well as visiting and
lending support to numerous trade and cultural shows
throughout the USA, UK, Canada and China.

They have also hosted numerous dignitaries and pan lovers
to tour their state-of-the-art pan manufacturing facility and
received their first Product Certificate License from the
Trinidad and Tobago Bureau of Standards for Steelpan
Manufacturing in 2024.

As a newcomer to the market, they have been contributing
to the dream of having a steelpan in every home.
Congratulations to them on their anniversary, and best
wishes to the entire MITTCO team as they continue to grow
from strength to strength.

HERE IS ALOOKBACK AT A FEW OF THEIR MANY SPECIAL MOMENTS ACROSS THE PAST THREE YEARS:

MITTCO's official
launch on Aug 11, 2022

: |
First steelpan sale to His Excellency Peter
Cavendish, Ambassador Extraordinary and
Plenipotentiary of the European Union

MITTCO steelpan-
the official musical
instrument of CPL 2022

Sponsored Virginia’s Their Excellencies
International PanFest 2023 visited MITTCO

Strengthened Awarded TTCIC's Exporter
ties with China of the year 2023

The team shared their
Sold their first expertise with the youth at
Gold Tenor C Pan 2024 the President’s Pan Camp

Ll o +

Expanded

Received ——— .
their clientele Geographical Explored business
listing with Indicator certification opportunities
the addition for steelpan in China

of Bermuda manufacturing

2020 2024 2023 2022

Featured in Wanderlust
Magazine - The Travel Green List 2025

Supported local suppliers
by engaging accessories
manufacturers

_ |
Engaged staff in up- Sent their largest order
skilling initiatives to Grenada thus far
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DAY GELEBRATIONS

On August 11 annually, World Steelpan Day is recognised around the world with many paying
tributes to the details, craftsmanship and versatility of the instrument.

Originating within our twin islands, and crossing borders
to reach the international market, our national instrument,
the steelpan is worthy of worldwide celebration.

This year’s revelry themed From Roots to Resonance:
Echoing Across Generations & Nations, was held in Woodford
Square, Port of Spain and Musical Instruments of Trinidad
and Tobago (MITTCO) was in attendance amongst the
hundreds of persons who came to celebrate.

z Stgel;b_an.performances along Frederick Street, Port of Spain

@ www.HadcolLtd.com [If@ @ HADCO Group

MITTCO’s booth welcomed steelpan lovers and international
visitors and invited them to share a glimpse of MITTCO's
world.

Additionally, MITTCO hosted a segment called “RealPanTalk”
at their booth, which encouraged persons to share their insight
and future in steelpan. The team at MITTCO expects next
year’s celebrations to be bigger and hopes to engage more
persons as we celebrate our beautiful national instrument.

{

LE
The Parade making their entrance into
Woodford Square, Port of Spain
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HADCO EXPERIENCES HOSTS ITS SECOND PRESS TRIP

From August 3 - 8, 2025, HADCO Experiences hosted its second press trip of the year, building
on the success of its inaugural media visit in May.

This time, we welcomed an esteemed group of international
journalists along with PR Host Maddy Simpson of Neolux
Consulting, to immerse themselves in the vibrant culture,
unique wildlife, and breathtaking landscapes of Trinidad and
Tobago.

The group started their week at HADCO Experiences at Asa
Wright Nature Centre where they engaged in an Qilbird Cave
Tour, a trek to Naked Pool and a hosted lunch with
representatives of Tourism Trinidad Limited; finishing the
day with an exhilarating visit to Tamana Bat Cave, which one
of the journalists declared as “the best experience of her
life”.

On Tuesday August 5, they toured MITTCO for an inside look
at the artistry of pan-making, explored Angostura to learn
the craft of rum production, and visited Chaguaramas’ iconic
Bamboo Cathedral, where they encountered playful monkeys
in their natural habitat. A private boat tour through the Caroni
Bird Sanctuary in the evening allowed them to witness the
spectacular Scarlet lbis in flight, along with other notable
swamp dwellers, including the Tree Boa or Cascabel.

They then made their way to Mt. Plaisir Estate Hotel in Grande
Riviere and visited Pawi Lodge to see the Critically
Endangered Trinidad Piping-guan (Pawi), as well as enjoyed

a hike to Two Branch Waterfall and participated in a chocolate
information session to learn all about the bean to bar process
while indulging in some locally-made Grande Riviere
chocolate bars, chocolate tea and cocoa chow.

Included in the itinerary, to the delight of all the journalists,
was a scenic boat ride along the North Coast and a hike to
Paria Waterfall. Despite the rainy weather that inundated the
group during the boat ride and along the trail, they absolutely
enjoyed the adventure, stating that it was the highlight of
the trip. The visit culminated in a farewell dinner where they
were serenaded by a pan soloist at dinner as they enjoyed
amenu of delicious Trini cuisine prepared by Chef Jacqueline
and her team.

They were sent off with delicious condiments specially
prepared by Chef Jacqueline, including pepper sauce,
tamarind chutney, mango kutchela and seamoss; as well as
a variety of local treats and snacks to commemorate their
visit to our beautiful island.

This second press trip continues to strengthen HADCO
Experiences’ mission of positioning Trinidad and Tobago as
a premier eco-tourism destination, inspiring new audiences
worldwide through the stories and experiences shared by
our visiting media.

Tl% M.S}' Won I[:\ 'kw'_ fpfu i ‘“\UC&"P«S GW&S\ /\\9“' \,\.‘g N\vl:t %ﬁﬁﬂ?ﬂmﬁﬁ Wr\lj{,)
Lot e E wri\# Trnidad Was been en abselote 50 *"&Q}«Q e ok A TRl 1S A
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Some sentiments shared by a few of the journalists upon their departure at Mt. Plaisir Estate Hotel

| ’,

The journalists are treated to a vibrant performance by members of the MITTCO ensemble
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Akua Leith, Managing Director at MITTCO, shares the

history of pan, told through the mural on the wall Butterfly Museum during the tour of Angostura

-The Angostura Tour included interesting facts about all s Caroni Bird Sanctuary was the perfect exclamation point
the varieties of rum and their limited-edition offerings to end a fulfilling day of activities

i e = ¥ e
G The mud and rains could not stop the group from
 enjoying the pristine beauty of the North Coast and Paria
as they made their way to the waterfall
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ASA WRIGHT NATURE CENTRE FEATURED IN FORBES MAGAZINE

The magic of Asa Wright was captured in Forbes Magazine in an article titled A Birdwatcher’s
Paradise Awaits At Trinidad’s Asa Wright Nature Centre, following journalist Jared Ranahan'’s visit

to the property in May 2025.

The article highlights Asa Wright as one of
the Caribbean’s most unique destinations
for nature lovers, offering an unparalleled
combination of biodiversity, conservation,
and authentic Trinidadian hospitality. Jared
paints a vivid picture of the Centre’s lush
rainforest setting in the Arima Valley, where
guests can spot exotic bird species, explore
scenic trails, and immerse themselves in
the sounds and colours of nature.

With its blend of rich wildlife encounters,
guided nature walks, and a warm,
welcoming atmosphere, Ranahan describes
Asa Wright as a “must-visit” for travellers
seeking both adventure and tranquility in
equal measure.

As the operator of the ecolodge at Asa
Wright Nature Centre, this international
recognition underscores HADCO
Experiences’ dedication to offering guests
experiences that are memorable and
meaningful, connecting them to the natural
wonders and cultural richness of Trinidad
and Tobago.

o TR
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-l = L by N
A guest takes photos of the birds at the feeders outside
the verandah at Asa Wright Nature Centre
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Matthew Hadad, Group Project Manager, HADCO, enjoys a cup of coffee and

the lush view of the rainforest on the iconic verandah
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REPUBLIC BANK SELECTS MT. PLAISIR ESTATE HOTEL FOR

THEIR CORPORATE RETREAT

On Friday July 18, 2025, employees of Republic Bank visited Mt. Plaisir Estate Hotel for a one-day
corporate retreat thatincluded a vibrant Sip and Paint session as they relaxed with the soothing

sounds of the waves lapping the nearby shores.

The outing was deemed a success with Ms. Delicia Sylvester
sharing the following feedback: - “On behalf of myself and
my entire team | am extending a heartfelt thank you for the
outstanding hospitality we received during our stay on Friday.
From the moment we arrived we were met with warmth and
genuine care. Every detail from the rooms and facilities to
the food was exceptional! It was clear your team went above
and beyond to ensure everything ran smoothly and we are
sincerely grateful. Everyone had a wonderful time and we

— o

-
-

'\

Sip and Paint Session in progress

@ www.HadcolLtd.com 1@ @ HADCO Group

left with only great memories. You would definitely see us
returning in the future if not as a team with our families!
Thank you again and extend our appreciation to your entire
team!”

It was a pleasure having the Republic Bank team join us to
experience the magic of Grande Riviere, and we look
forward to hosting many more retreats and team building
sessions at Mt. Plaisir!

The beautiful handiwork of the team
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AVENTA HOLDS INFLUENCER RETREAT AT AWNC

HADCO Experiences at Asa Wright Nature Centre was pleased to have Aventa TT host their multi-
day influencer retreat combining beauty, lifestyle, and creative workshops for their Revion brand
from Monday July 28 to Wednesday July 30, 2025.

Influencers spent two nights at the property, participated
in curated activities, and received personalised Revlon gift
bags.

On their first night, they enjoyed a makeup workshop
featuring Revlon products along with a candle-making
workshop and mixology class with Bartender Finbar Noel,
with the Swizzle and Amaretto Sour drinks as the highlight
of the class. These workshops were held in the open-air
Mango Room which provided a lovely and cosy ambiance
for our guests.

The second night’s celebrations were held in the
picturesque Jade Vine Terrace and featured a cocktail
reception, live fashion sketching by Daisydaisyink of

influencers’ outfits, and a styled photo area with a Revlon
backdrop.

The event was hosted by Aventa’s Shevonne Metivier with
notable local and international Influencers in attendance,
including Christine Lockhart, Alyssa Baptiste, Anna Charles,
Charlotte Wingham, Janelle Pirmal, D’Andre Wilson and
Ashly-Marie Suite.

The natural beauty and abundant surroundings of Asa
Wright provided our guests with the perfect setting to
showcase their lifestyle beauty brand amid the stunning
backdrop of the rainforest; and was thoroughly enjoyed by
all. You can visit Revlon’s Instagram page to view additional
footage from their visit.

Stage Setting for the party

on the Jade Vine Terrace

‘The Revlon makeup workshop was a hit

10 THEHADCO TIMES

Finbar’s setup to host the Mixology class
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HADCO EXPERIENCES HOSTS EMANCIPATION DAY SIP AND PAINT

The Emancipation Day holiday on August 1, 2025 was a fun one for guests at HADCO Experiences

at Asa Wright Nature Centre, as they participated in a Sip and Paint class, decorating clay vases
with flowers.

Held in the afternoon at the Jade Vine Terrace, the Sip and Paint was an add-on that guests were able to book with their
overnight stay or day pass at the property.

HADCO Experiences continues to explore activities that elevate guest experiences at both Asa Wright Nature Centre

and Mt. Plaisir Estate Hotel and are working on curating many more memorable events that are sure to add an element
of fun and relaxation for our guests.

. A
The instructor guides the guests as they enjoy their afternoon class
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ICE CREAM EXTRAVAGANZA! HADCO BRANDS TAKE IGE

CREAM MONTH BY STORM

No one does Ice Cream Month better than HADCO Distribution. With exciting activations and
sweet experiences being rolled out, we treated our valued customers to some of the world’s most
beloved ice cream brands, adding joy and flavour to the July/August (JAVA) vacation.

To kick off the month-long celebration, our Marketing team
spearheaded a series of fun and refreshing initiatives,
beginning with Ice Cream Mania at The Falls at Westmall.
Every Saturday and Sunday throughout July and August,
shoppers were treated to complimentary scoops and
frozen treats from a premium lineup that included Haagen-
Dazs, Creamery Novelties, Nestlé, and Half Moon Vegan
Ice Cream. The response was overwhelming with long
lines, smiling faces, and delighted customers, making it
clear that this activation was the perfect weekend treat.

The celebrations extended to Massy Stores Westmall and
S&S Persad Supermarket in Mayaro who hosted additional
sampling events, surprising and delighting customers with
moments of joy through free ice cream and giveaways.
The fun, family-friendly atmosphere and vibrant branded
displays brought excitement to the stores and reinforced
our brands’ reputation for quality, indulgence and delight.

; ! -~ L .
A scoop of happiness: These ladies treated customers
to our delicious ice creams from multiple brands

Ice Cream Mania at Westmall: Kids enjoying
a sweet Haagen-Dazs treat

12 THEHADCO TIMES

As a proud highlight of the month, HADCO Distribution’s
celebration of World Ice Cream Day initiated a full front-
page spread in the Trinidad Guardian Newspaper. This
feature consisted of beautiful artwork that showed all
our ice cream brands in a fun and eye-catching style that
captured the essence of Ice Cream Month and added even
greater visibility to our brands.

Through these activations, we celebrate not only Ice Cream
Month, but also the essence of the brands we represent.
Brands that inspire joy, nostalgia, and moments of
indulgence. These events also strengthened our connection
with consumers by reminding them why our portfolio of ice
cream brands is among the best in the world.

We thank our Marketing team and supporting staff for
their passion, coordination, and energy throughout these
activations.

Half Moon delights customers at S&S Persad Supermarket
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HADCO DISTRIBUTION'S LOCAL BRANDS STAND OUT ATTIC

HADCO Distribution’s brands brought uniqueness, flavour and vibrancy to the Trade and Investment
Convention (TIC) at the Centre of Excellence from July 17 to July 19, 2025.

This event, hosted by the Trinidad and Tobago Manufacturers’
Association (TTMA), continues to serve as a key platform for
fostering business connections, showcasing innovation and
promoting local enterprise.

Present at TIC were Half Moon Vegan Ice Cream, Fresh Start
Juices and Farm & Function, all locally owned businesses
that are making significant headway in becoming established
brands. Halfmoon Vegan Ice Cream creates a variety of
delicious dairy-free ice creams for many to enjoy. Fresh Start
Juices uses the finest ingredients to create refreshing and
natural juices and Farm & Function is a healthy brand of

Fresh Start Juices’ Marcus Sun Kow receives
the award for Best Booth in the Medium

o 1| | rARM&EUNcTIoN-
‘RUITION prenpg
ST Chran

&X

Farm & Function booth with delicious and freshly blended smoothies
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convenient frozen local fruit products, perfect for smoothies
and desserts.

All brands were positively received with several attendees
purchasing, sampling, and seeking interest in their products.
We extend a special congratulations to Fresh Start Juices
who was awarded Best Booth in the Medium category, in
recognition of its strong brand presence and engaging
display.

Kudos to Half Moon Vegan Ice Cream, Fresh Start Juices and
Farm & Function for their dedication and outstanding
presence at TIC 2025.

Half Moon Ladies scooping delicious treats for attendees
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CREAMERY NOVELTIES AND JTA TREAT SEA STUDENTS TO A
COOL DOWN

As a much-needed cool down and celebration of the release of the Secondary Entrance
Assessment (SEA) results, Creamery Novelties Limited partnered with JTA Supermarkets on
July 4, 2025 to give students a well-deserved treat.

Recognising the hard work, nerves and anticipation
that comes with the SEA Examinations, Creamery
Novelties delivered an invigorating moment of
joy and refreshment. SEA students enjoyed a
complimentary cupcake and a Creamery lce
Cream mini cup at JTA Supermarkets nationwide.

This initiative acknowledged and rewarded the
perseverance of SEA students. Creamery Novelties
continues to be a part of all life’s moments as
they create joyful experiences, smiles and core
memories for these young ones in preparation . .
for the next chapters of their academic journeys. I Students receiving their well-deserved sweet treats

YELLOW TAIL AND HAAGEN-DAZS BRING FLAVOUR AND FLAIR
TO BRUNCHELLA

HADCO Distribution’s Yellow Tail and Haagen-Dazs brands brought vibrant flavour and sweet
indulgence to the highly anticipated event Fruit Punch, Brunchella 2025.

Set against a lively backdrop of bold fashion, infectious music and
joyful vibes, Brunchella was a great setting for Yellow Tail’s colourful
Fresh Twist wines and Haagen-Dazs’ rich ice creams. Guests were
treated to a premium experience of taste and celebration with both
brands drawing crowds eager for a refreshing sip or decadent treat.

The response from attendees was enthusiastic, with many stopping
by for photos and tastings and sharing good vibes all around.

F

8 T IST

= 3 ' : Yellow Tail Fresh Twist making
Haagen-Dazs’ belles strike a pose at Brunchella its appearance at Brunchella
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HADCO GROUP LENDS SUPPORT TO MARATHONS ACROSS THE

COUNTRY

HADCO Group continues to champion health and wellness by lending support to several marathons
across Trinidad and Tobago. These events not only promote physical activity but also promote
social causes and community development, all of which we encourage and proudly represent.

Among the recent events supported were the Let’s Give Back
Grind to Give 5K, a community-focused run encouraging
charitable giving and fitness, the Cipriani College Francois-
Walcott Social Justice 5K, which highlighted the importance
of equity and social responsibility while fostering a spirit of
togetherness and the BAFA Sports’ La Vega 8K, a scenic and
invigorating run through the beautiful La Vega Estate that
promoted wellness and outdoor activity.

HADCO's involvement in these races reflects our ongoing
commitment to initiatives that support holistic well-being,
inspire positive change, and engage the public in meaningful
ways. We are proud to partner with organisations that drive
purpose-led events and look forward to supporting many
more across the country.

il

HADCO Distribution’s Brands Grace Foods and Creamery Yogurt were present at Grind to Give 5k (Photo Credits: Let’s Give Back)

4 -
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BAFA Sports’ La Vega 8K winners in the male
category (Photo Credits: BAFA Sports)
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Cipriani College’s Francois-Walcott Social Justice 5K winners
in the female category (Photo Credits: BAFA Sports)
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FOOD & BEVERAGE

DISTRIBUTION DIVISION

NEW SNAPPLE FLAVOURS
ON THE MARKET

Everyone's favourite juice drink, Snapple, is
now available in four unique flavours. We are
happy to introduce the new and refreshing
tastes of Raspberry Tea, Orangeade, Pink
Lemonade and Black Cherry.

The Raspberry Tea combines tart raspberries with a
refreshing and complementary tea flavour, while the
Orangeade combines the sweetness of orange juice with
the zesty taste of lemonade. Pink Lemonade is known for
its brightness and fruitiness and Black Cherry Lemonade
gives us the perfect balance of sharp and sweet.

Crafted with the same great taste and signature blend of
ingredients, these bold new flavours offer something fruity,
tangy or perfectly balanced. Ideal for any preference, they
are now available at leading retailers nationwide.
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New Snapple flavours are available
at leading retailers nationwide

HADCO SPONSORS CARNIVAL CAMPUS 2025

HADCO Group was proud to sponsor Carnival Campus 2025, a vibrant skill incubator developed
by The Lost Tribe for creative professionals in Woodbrook. Designed to educate and inspire, the
Carnival Campus placed a special focus on guiding young people through the business of Carnival
from creative development to brand building, cultural commerce, and entrepreneurship.

Mar¢ Clarke, Marketing Manager at HADCO Limited,
participated as a panelist on the Mas Business Panel,
sharing expert perspectives on branding, cultural
commerce, and the business of mas. His insights
highlighted how strategic branding and cultural heritage
can work together to create opportunities and sustain the
industry for generations to come.

Panelists at Carnival Campus conduct engaging
discussions about the business of Carnival
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The event featured engaging discussions, live
demonstrations, and networking opportunities,
offering attendees the tools and inspiration needed to
strengthen their roles within the Carnival sector. HADCQO's
sponsorship of Carnival Campus reflects our commitment
to supporting cultural innovation, empowering young
talent, and investing in the growth of Trinidad and Tobago’s
creative economy.

HADCO'’s Marketing Manager Mar¢ Clarke shares his perspective
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IGGEST ORDER TO GRENADA

MITTCO is proud to announce the successful fulfilment of its largest order to date for Grenada,
an important milestone in our mission to contribute to the advancement, knowledge and
craftsmanship of the steelpan industry across the Caribbean and beyond.

The shipment, scheduled for dispatch by the
end of August, comprised seven complete
14-piece steelpan ensembles, each thoughtfully
designed to enhance musical education in
schools throughout Grenada. These ensembles
will be placed in institutions across the island,
providing students with hands-on access to the
national instrument of Trinidad and Tobago;
encouraging cultural pride, musical literacy, and
creative expression from a young age.

The order not only strengthens our partnership
with Grenada, but also opens new pathways for
collaboration with neighbouring islands seeking
to invest in arts education and cultural
preservation.

As we celebrate this milestone, MITTCO remains
committed to quality and innovation, ensuring
that we inspire future generations across the
Caribbean and the world.

Final checks being completed by MITTCO tea
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MITTCO

MANUFACTURING DIVISION
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MITTCO CONTINUES TO ENGAGE YOUTH-BASED AUDIENCES

Itis our duty to share our knowledge with the younger generation as they will become the leaders of
tomorrow. In this regard, Musical Instruments of Trinidad and Tobago Company Limited (MITTCO)
is pleased to have contributed to the success of the President’s Pan Camp 2025.

The company was honoured to be invited by Her
Excellency Christine Carla Kangaloo, O.R.T.T., President
of the Republic of Trinidad and Tobago, to participate in
this year’s Pan Camp. This initiative, which began in 2024,
reflects Her Excellency’s commitment to promoting youth
engagement through community-based programmes
modelled after the traditional panyard structure.

On July 14, 2025, 25 young participants, aged 12 to 18
years, embarked on a week-long journey designed to
foster cultural pride and appreciation for the national
instrument. Participants included members from the
following organisations: The Cotton Tree Foundation, The
Scout Association of Trinidad and Tobago, Police Youth

Kareem Codrington delivers some insights about

steelpan manufacturing to the President’s Pan Camp
participants and other specially invited guests

y =

TORONTO PANORAMA 2025

On August 1, 2025, Musical Instruments of
Trinidad and Tobago Company Limited (MITTCO)
participated in Toronto Panorama 2025.

The event titled “Keepin’ Pan Alive-Freedom, Culture, We
Limin’” was orchestrated by the Ontario Steelpan
Association who collaborated with MITTCO and Pan
Trinbago to bring a piece of our Trinbagonian culture to
Toronto Panorama and deliver an unforgettable event for
visitors and citizens of Canada.

MITTCO was proud to sponsor a Tenor Steelpan and Stand
as a giveaway prize for a Toronto District School Board
PanFest student.

By contributing to this initiative, MITTCO is nurturing the
growth of steelpan music in Toronto, and empowering a
lucky young artist to pursue their passion, while promoting
cultural education within their community.
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Clubs, The Girl Guides Association of Trinidad and Tobago
and The Trinidad and Tobago Cadet Force.

As part of MITTCO’s contribution, Builder, Kareem
Codrington delivered a presentation outlining the nine
key stages involved in the initial construction and tuning
process of steelpan manufacturing. These sessions took
place over three days, from July 15 to July 17, 2025.

Itis MITTCQO's desire to see camps and workshops such as
these increase in frequency and capacity, as they herald
a bright future for the steelpan, by encouraging interest
in youths becoming future artisans and building pride in
creating our national instrument.

THEIRESIDENT!

@ 7AN GAMP

Managing Director, Akua Leith presents PanFest
student winner with her steelpan prize
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ING FOR HADCO STAFF

As part of the push to drive cybersecurity training and awareness throughout HADCO Group, a
series of Cybersecurity training sessions are being conducted on an ongoing basis by the ICT
Department, beginning at HADCO's Head Office.

Sunil Persad, Group Chief Information Officer, has
been spearheading this project which he described
as informational sessions to alert members of staff
to the importance of cybersecurity and their role in
reducing cybersecurity risks.

The sessions touched on cyber threats such as
phishing, ransomware, malware, distributed denial
of service (DDoS) attacks and insider threats.
Sunil explained that insider threats are the most
susceptible to causing breaches, because human
error is often involved. Therefore, emphasis was
placed on the importance of having secure and
unpredictable passwords, not opening emails
that appear to be phishing, using two-factor
authentication (2FA) and reporting any suspicious
mail or pop-ups.

In the wake of hacking and internet breaches, ICT
assured the staff that the team has layers of cyber
defense that can deter breaches to the best of its S
ability, but it is important that the employees play ==
their part in securing data. It is hoped that these m
efforts will encourage employees to ensure that ; e

their usage of the company’s assets is in keeping Sunil Persad, Group Chief Information Officer conducts
with the policies outlined by the ICT department. the Cybersecurity Training at HADCO's Head Office

Staff from across the Group participated in the informative session
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OUR PEOPLE

GCONDOLENCES ON THE
PASSING OF MS. KALISA
DANCLAIR

The Management and Staff of HADCO
Limited extend our heartfelt condolences
to the family and loved ones of our dear
colleague Kalisa Danclair.

Kalisa joined the HADCO family in October 2017
as a Merchandiser and was promoted to a Sales
Representative on September 1, 2024. She was
beloved by her customers, colleagues and family
and described as reliable, caring and a true
motivator. She always encouraged her loved ones
to pursue their dreams and aspirations and always
brought light through her humour and warmth.

May Kalisa rest peacefully.
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- IN LOVING MEMORY OF -

Kalisa Danclair

JUNE 1, 1896 = JULY 28 2025

EMPLOYEE TRANSFERS
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Samuel Gill was transferred from the Maintenance
Department as a Maintenance Attendant to the
Marketing Department as a Promotions Assistant
effective August 1, 2025.

Nikkita Quamina-Smith was transferred from the
Security Department as a Security Officer to the
Administration Department as an Administrative
Assistant effective August 4, 2025.
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NEW EMPLOYEES

We welcome the following employee who commenced employment in July 2025.

Priya Kumar joins the team as a Finance Clerk, eager
to begin her professional journey.

She is driven by a strong desire for self-improvement and achieving
her goals; and values teamwork. She appreciates the perspectives
of others to learn and grow.

Priya enjoys listening to music and tuning in to podcasts on
different topics to expand her knowledge. She looks forward to
growing with the company and contributing to its success.

Josiah Lock joins HADCO Limited as a Finance Clerk.

Josiah is ready to begin his professional career as his biggest
motivator is learning new skills and taking on new challenges. He
considers himself a good communicator and works very well in
teams.

As an extracurricular activity, Josiah enjoys playing cricket and is
a member of the Aranguez Cricket Club.

Josiah Lock - Finance Clerk, HADCO Limited

THAT'S IT FOR THIS ISSUE OF THE HADCU TIMES SEE YOU AGAIN FOR ISSUE 46!
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