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HADCO’S YEAR-END CELEBRATIONS

On Friday, December 12, 2025, the Administrative Courtyard at HADCO Limited’s Head Office
was the setting for the company’s annual get-together, as employees joined in closing out the
year in celebration. The event reflected the strong sense of togetherness and appreciation that

defines the HADCO team.

The evening featured an enjoyable mix of food, drinks and
frozen treats. A wide selection of premium beverages,
provided by HADCO Limited’s Food & Beverage Division,
added to the relaxed and festive atmosphere.

The music set the tone for the night as colleagues took the
opportunity to unwind, connect and have a good time. A
standout moment of the evening was the appearance of
popular soca artistes Nadia Batson and Viking Ding Dong,

Pasture Fresh lamb patties
were grilled on the spot for

juicy and delicious burgers

whose performances brought added excitement and
energy to the celebrations.

The End of Year Lime served as a fitting close to another
busy and productive year, providing an opportunity to
recognise the dedication and hard work of employees
across the organisation. We thank all staff members for
their continued commitment and contributions throughout
the year and look forward to a prosperous 2026.

Employees across the group mingled and posed for their photos as they enjoyed the evening with beverages in hand
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Nadia Batson’s

performance was one of
the evening'’s highlights
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FOOD & BEVERAGE

DISTRIBUTION DIVISION

HADCO LIMITED REAFFIRMS COMMITMENT TO SUPPORTING

LOCAL BRANDS

HADCO Limited reinforced its longstanding commitment to distributing, supporting and
investing in locally manufactured products across Trinidad and Tobago. This reaffirmation
was signified by a signing ceremony held on Monday November 10, 2025, at local advertising

agency Eyescream Animation.

The event showcased HADCO's continued partnership
with several local companies, including Half Moon Vegan
Ice Cream, Creamery lce Cream, Novelties and Yogurt,
Fresh Start Juices, Farm and Function, Adam’s Sauces
and Amare Probiotics - brands that have built strong
reputations for their quality, innovation and authenticity.

During the ceremony, Marc¢ Clarke, Marketing Manager at
HADCO Limited underscored the company’s sustained
dedication to local enterprise. “At HADCO, we take
great pride in being a champion for local innovation.
Our commitment goes beyond distribution, it’s about
investing in and nurturing brands that represent the
creativity and entrepreneurial spirit of Trinidad and
Tobago.”

Dale Parson, President of the Trinidad and Tobago
Manufacturers’ Association (TTMA) also addressed the
media, commending HADCO'’s leadership in elevating
the manufacturing sector. He noted that HADCO
continues to play a pivotal role by providing essential
distribution, marketing and business development
support, demonstrating how collaboration between

manufacturers and distributors can contribute to
sustainable national growth.

Representing HADCO's partner brands, Marcus Sun
Kow, Managing Director of Fresh Start Juices, shared
his confidence in the strengthened collaboration. “Our
relationship with HADCO has opened tremendous
opportunities for Fresh Start. This renewed commitment
will allow us to expand our footprint, increase production
and continue delivering high-quality products to
consumers across Trinidad and Tobago.”

Adding to the remarks, Anastasia Pickering, Brand
Manager for Creamery Ilce Cream, Novelties and Yogurt,
highlighted the value of HADCO's support for locally
made frozen products. “Creamery is proud to stand
alongside other local brands within HADCO's portfolio.
This partnership ensures our products receive the
visibility and market support needed to grow.”

HADCO'’s renewed commitment represents another
step forward in the company’s mission to empower local
producers, foster innovation and strengthen confidence
in Trinidad and Tobago’s manufacturing capacity.

The signing ceremony held at Eyescream Animation, which reaffirmed HADCO’s commitment to local brands
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DISTRIBUTION DIVISION

STOLI'S ELIT VODKA AWARDED
BEST VODKA OF THE YEAR 2025

Stoli’'s ELIT Vodka, distributed by HADCO Limited,
was awarded the prestigious title of Best Vodka of
the Year 2025 by the Beverage Testing Institute.

This honour reflects the brand’s unwavering dedication to
quality, innovation and excellence in vodka craftsmanship.

The Beverage Testing Institute was founded in 1981 as the first
international wine competition in the United States and has
become the most comprehensive and reliable source for
alcohol beverage product testing and professional reviews in
the world. Described by the Institute as “a remarkably smooth
and elegant vodka for sipping neat, on the rocks, or in cocktails,”
ELIT Vodka continues to set the standard for premium spirits
on the global stage.

We extend our congratulations to the ELIT Vodka team on this
significant achievement and look forward to continued success
as we support and represent world-class spirit brands across

CREAMERY YOGURT AT BUBBLES FOR LIFE 2025

On Saturday November 15, 2025, Creamery Yogurt proudly participated in the Bubbles For Life
Cancer Walk, hosted by Republic Bank and the Trinidad and Tobago Cancer Society (TTCS).

This annual event is dedicated to raising
awareness and supporting the fight against all
cancers in Trinidad and Tobago.

The Creamery Yogurt team engaged with
participants throughout the afternoon, offering
refreshing yogurt samples as a nourishing treat,
while sharing information about our ongoing
commitment to health-centred initiatives.

From October 1, 2025 to November 30, 2025,
Creamery Yogurt partnered with the Trinidad
and Tobago Cancer Society (TTCS) in support
of Breast Cancer Awareness Month 2025. With
$0.50 from every tub of Creamery Yogurt
purchased going toward TTCS’s vital education,
screening and patient support programmes.

It was a meaningful opportunity to stand in
solidarity with survivors, supporters and
families, while promoting wellness and
community spirit.

Bubbles For Life participants cooling down with a Creamery Yogurt treat
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DISTRIBUTION DIVISION

YELLOW TAIL AT MARRIOTT'S GLOBAL GUSTOMER APPRECIATION

Friday November 14, 2025, marked the beginning of Marriott’s Global Customer Appreciation Week
and an event centered around this worldwide initiative was held at the Courtyard by Marriott Hotel

in Port of Spain, Trinidad.

Yellow Tail was present at the event
where guests were treated to a
curated selection from the brand’s
wines during the evening’s
celebrations. The event brought
together valued Marriott customers
and partners for an experience
focused on appreciation and
connection.

Yellow Tail’s tasteful style and appeal
complemented the atmosphere of
the event, allowing guests to enjoy
the wines while engaging with the
wider programme. The brand
represented well at an international
hospitality event that celebrates
strong customer relationships and
service excellence.

Yellow Tail provided a delightful selection of wine to attendees

HALF MOON AND CREAMERY AT SATT AWARDS DINNER

On Saturday, November 15,2025,
the Half Moon Vegan Ice Cream
and Creamery Novelties’ teams
were present at the Supermarket
Association of Trinidad and
Tobago's (SATT) Industry Awards
and Christmas Gala.

This prestigious event celebrated
leadership, innovation and excellence
within Trinidad and Tobago’s retail
sector. It brought together industry
stakeholders, partners and leaders to
honour transformative contributions and
outstanding achievements that continue
to shape the national retail landscape.

Guests enjoyed delightful treats from
both Half Moon and Creamery Novelties,
adding a sweet touch to the evening. We
are pleased to see our brands included
in initiatives that recognise quality,
collaboration and the ongoing evolution
of the industry.

Attendees enjoying delicious scoops of Creamery Ice
Cream and Half Moon Vegan Ice Cream
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FRESH START DONATES
T0 THE TRINIDAD AND
TOBAGO CANCER SOCIETY

Fresh Start continues to demonstrate
its commitment to community support
through its ongoing partnership with
the Trinidad and Tobago Cancer Society
(TTCS).

For the past five years, Fresh Start Limited has been
supporting TTCS’ Breast Cancer Awareness
initiatives. Proceeds from the sale of Fresh Start’s
Pink Grapefruit and Dragon Fruit beverages were
donated to TTCS in support of its education,
screening and patient support programmes.

This contribution forms part of Fresh Start’s

continued efforts to use its plgtform to raise (From L-R): Danielle Noreiga, HADCO's Senior Brand Manager,
awareness and support meanlngful causes, Robert Dumas, Chairman of TTCS, Marcus Sun Kow, Fresh
reinforcing the brand’s promise to continue Start’s Managing Director and Candice John, Fresh Start’s Trade
making a positive social impact. Marketing and Operations Manager at the cheque handover

CREAMERY ICE CREAM'S
CHRISTMAS FLAVOURS
RETURN TO SHELVES

The festive season was made even
sweeter with the return of Creamery
Ice Cream’s limited-edition Christmas
flavours, Sorrel and Punch-de-Créme.

These seasonal favourites bring a touch of
holiday cheer to the Creamery range, offering
familiar tastes that are traditionally associated
with Christmas celebrations.

These flavours are a favourite of Creamery’s
customers and their recurrence on the shelves
during the Christmas season reflects Creamery’s
commitment to creating products that connect
with local traditions and moments, adding a
festive touch to gatherings and end-of-year
celebrations.

Creamery Ice Cream'’s limited-edition Christmas

Flavours: Sorrel and Punch-de-Créeme
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HADCO EXPERIENCES

EXPERIENCES DIVISION

HADCO EXPERIENCES RECEIVES INTERNATIONAL MEDIA

RECOGNITION

HADCO Experiences has recently been featured in prominent international publications, further
highlighting the unique appeal of our properties and the natural wonders of Trinidad and Tobago.

In an article for Forbes titled “Watch Hundreds of
Leatherback Turtles Nest in This Secluded Trinidad Village,”
HADCO Experiences was recognised for the extraordinary
wildlife spectacle at Grande Riviere. The piece showcases
the remarkable experience visitors can enjoy when
witnessing the annual Leatherback turtle-nesting season,
an event that places our guests at Mt. Plaisir Estate Hotel
in close proximity to one of the world’s most extraordinary
natural phenomena.

HADCO Experiences was also mentioned in The Telegraph

travel feature, “Trinidad could be the new Costa Rica,” which
highlights Trinidad and Tobago as an emerging destination
for eco-tourism and nature-based travel. The article
underscores the island’s rich biodiversity, cultural offerings
and immersive experiences, all of which are embodied by
HADCO Experiences’ properties.

These international features affirm the growing global
interest in Trinidad and Tobago’s ecological and experiential
offerings and serve as a testament to the quality and
distinctiveness of HADCO Experiences.

Introduction to the Forbes article “Watch Hundreds of Leatherback Turtles Nest in This Secluded Trinidad Village”

The Telegraph travel feature, “Trinidad could be the new Costa Rica”

@ www.HadcolLtd.com 1@ @ HADCO Group

THEHADCOTIMES o


https://hadcoltd.com/
https://www.linkedin.com/company/hadco-group
https://www.facebook.com/HADCOGroup
https://www.instagram.com/hadco_group/
https://youtu.be/ovpKOXfT5GE
https://www.forbes.com/sites/jaredranahan/2025/11/27/watch-hundreds-of-leatherback-turtles-nest-in-this-secluded-trinidad-village/
https://www.forbes.com/sites/jaredranahan/2025/11/27/watch-hundreds-of-leatherback-turtles-nest-in-this-secluded-trinidad-village/
https://www.telegraph.co.uk/travel/trinidad-the-new-costa-rica/

HADCO EXPERIENCES THE NEWSLETTER OF HADCO GROUP OF COMPANIES: ISSUE 49 | DECEMBER 2025
EXPERIENCES DIVISION

ECO-FRIENDLY WREATH-MAKING WITH HADCO EXPERIENCES

On Saturday December 20, 2025, HADCO
Experiences at Asa Wright Nature Centre (AWNC)
hosted a wreath-making session that embraced
creativity while staying true to its commitment
to sustainability.

Participants created festive wreaths using used bay leaves as
well as other eco-friendly and natural materials.

The session encouraged mindful crafting, highlighting how
decor can be both beautiful and environmentally responsible.
It also provided an opportunity for guests and team members
to engage with nature in a hands-on way, while learning more
about sustainable practices.

This activity reflected HADCO Experiences’ ongoing focus
on conservation and environmental awareness, reinforcing
AWNC as a space where Creativityl Community and Participants engaged in the eco-friendly wreath-
sustainability come together.

MITTCO

MANUFACTURING DIVISION

MITTCO WELCOMES THE INWARD MUSIC MISSION

MITTCO was delighted to receive participants of the Inward Music Mission, a five-day music
immersion held from November 26 to December 1, 2025, to enhance global visibility of Trinidad
& Tobago's music industry.

making session at HADCO Experiences at AWNC

On November 28, 2025 the Inward
Music Mission, hosted by Global
Trinidad & Tobago, made a special stop
at MITTCO to showcase the artistry and
innovation behind Trinidad and Tobago's
national instrument while reinforcing
the mission’s goal of amplifying local
music on the global stage.

In attendance were influencers and
members of Global Trinidad and Tobago
who were given an inside look at
MITTCO's world-class craftsmanship
and treated to live demonstrations of
the manufacturing process, while
learning about the instrument’s cultural

significance.

The visit also highlighted MITTCO'’s

commitment to preserving the legacy Kareem Codrington, one of the steelpan

of the steelpan while driving its global Builders at MITTCO, enlightens Alex Cassidy, International Influencer,
reach through regional and international the guests about the first serenades team members and

stages in steelpan manufacturing participants of the Inward Music Mission

partnerships.
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MEMBERS OF THE TRINIDAD AND TOBAGO DIPLOMATIC CORPS
VISIT MITTCO

On Thursday December 11, 2025 MITTCO proudly welcomed members of Trinidad and Tobago's
Diplomatic Corps for an exclusive cultural visit, reaffirming the company’s commitment to
preserving and promoting the national instrument.

The visit brought together Ambassadors and
Representatives from Venezuela, Germany, Brazil,
France, Cuba, the European Union, China and Jamaica
- highlighting the vital role of international dialogue
in strengthening bilateral and multilateral relations.

Guests were treated to an immersive tour where
MITTCO demonstrated how technology and tradition
converge to create world-class steelpans, while
sharing insights into its meticulous craftsmanship
process.

Discussions also centered around opportunities for
collaboration aimed at promoting Trinidad and
Tobago’s culture on the global stage.

MITTCO extends sincere appreciation to the

PIP!OmatIC Corps for their commitment to supporyng A unity brought together by steelpan music.From left:
initiatives that preserve and elevate our musical Representatives from Brazil, European Union, China, Venezuela,
|egaoy‘ Togetherl we look forward to amp||fy|ng the Trinidad and Tobago (Akua Leith - MITTCO), France, Jamaica
sound of our nation across the world and Cuba pause to commemorate the visit

MITTCO AND ECOIMPACT JOIN IN CELEBRATING THE
SEASON'S FESTIVITIES

The festive spirit was alive and well
in Diego Martin this December as
MITTCO and Ecoimpact came together
to celebrate the season in style.

On Thursday December 18, 2025, both
companies hosted a joint luncheon at MITTCO's
manufacturing facility, a gathering that blended
camaraderie, sustainability and holiday cheer.

MITTCO's staff and Managing Director, Akua Leith (far right) are all smiles

The event featured an impressive spread of
delicious Christmas cuisine complemented by
a wide selection of both alcoholic and non-
alcoholic beverages, creating the perfect
atmosphere for laughter, connection and
reflection on a year of shared achievements.

This luncheon celebrated the hard work and
dedication of MITTCO'’s and Ecoimpact’s staff.

May they continue to celebrate together as they . :
strive for more successes in 2026. The Ecoimpact teaniE e
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RECYCLING DIVISION

ECOIMPACT'S GREEN CHRISTMAS

Sustainability took centre stage at HADCO'’s Head Office with the launch of “Jingle Bins - A
Sustainable Showdown”, an engaging recycling competition hosted by Ecoimpact.

The initiative aimed to inspire eco-friendly habits among staff
while promoting teamwork and environmental responsibility.

Five teams, each comprising six enthusiastic employees,
participated in the challenge. Adding a creative twist, teams
selected their own names and competed to collect and drop
off any of four recyclable items: waste vegetable oil,
cardboard, paper and lead-acid batteries.

The competition delivered impressive outcomes with the
collection of 149 KG of paper and cardboard, 95 KG of lead-
acid batteries and 950 ML of waste vegetable oil.

The winners were as follows:

¢ 1st place Carboard and Paper Collection Hot Wheels

(Food Service and Food Retail Sales Departments)
A successful collection Tagging the collection with
¢ 1stplace Lead-acid Batteries Collection Hot Wheels drive completed the respective team names

+ 1stplace Waste Vegetable Oil Collection Jingle Jammers
(Human Resources Department)

¢ 1stplace Overall Winner Jingle Jammers

According to Zindzi John, Business Development Officer,
Ecoimpact, “We are pleased with the support and effort
displayed through this competition and hope to continue
sustainable initiatives like these. Jingle Bins not only reduced
waste but also fostered a culture of environmental stewardship
within the workplace.”

Ecoimpact believes that engaging employees in hands-on
sustainability practices encourages eco-conscious
behaviours and hopes to inspire other organisations to do
the same, as we continue to build a sustainable, happy and

healthy future for our planet. Ecoimpact patiently tallies the recycled materials

Zindzi John, Business Development Officer for

HR'’s Florence De Silva drops off a lead-acid Michael Shah and Sarah-Marie Brandt deliver
battery for her team Jingle Jammers their paper hauls to be recycled
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ELECTRICAL & LIGHTING

ELECTRICAL & LIGHTING DIVISION

POWERING CONNECTIONS: 3M ELECTRICAL TRAINING EVENT

On Thursday October 30,2025, HADCO Limited’s Electrical & Lighting Department, in partnership
with 3M Global, hosted an “electrifying” training session at Cara Hotels.

This event brought together key players from the Oil and
Gas Industry, the Pt. Lisas Petrochemical Sector and leading
contractors for an immersive experience with 3M’s premium
electrical solutions.

Attendees explored cutting-edge techniques in electrical
tape applications, high and low voltage splicing and cable
terminations. The highlight of the evening included attendees

Guests from several sectors in the Electrical & Lighting

industry attended 3M'’s Electrical Training event

assisting with the termination of a high-voltage cable using
3M’s innovative Cold Shrink Technology which gave a hands-
on demonstration that showcased efficiency and reliability
in real-world conditions.

This session was beyond just training; it was about building
stronger connections, sharing expertise and celebrating
innovation with HADCO Limited and 3M's electrical solutions.

Hands-on demonstration using 3M’s Cold Shrink Technology

SIGNAGE INSTALLATIONS AT KEY RETAIL PARTNERS

As part of its continued focus on brand visibility and customer engagement, HADCO Limited’s
Electrical Department completed two signage installations in collaboration with valued retail
partners, Fans Plus Electrical and Ramlagan’s Hardware & Electrical.

At Fans Plus Electrical, the newly installed signage prominently
features HADCO'’s exclusive electrical & lighting brands,
Bticino, Philips and Bradford White. This installation reflects
strong brand alignment and an ongoing partnership built on
mutual support.

The second installation at Ramlagan’s Hardware & Electrical
showcases Bradford White Water Heaters, reinforcing

Carl Rambally (left), owner of Fans Plus Electrical and Mark

Abrell, Sales Specialist in the Electrical & Lighting Department
at HADCO showcase the new billboard at the store

@ www.HadcolLtd.com 1@ @ HADCO Group

HADCO's role as the authorised distributor of the brand. The
sighage was designed to ensure clear visibility and strong
brand recognition at street level.

Both projects were executed by the Electrical Department,
demonstrating the team’s commitment to supporting
customers with professional marketing solutions that enhance
product awareness and strengthen brand confidence.

Bradford White brand featured at
Ramlagan’s Hardware & Electrical
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HADCO'S ELECTRICAL DEPARTMENT SPREADS CHRISTMAS CHEER

HADCO'’s Electrical Department embraced the spirit of giving by supporting two major community
events, the Rapid Fire Kidz Foundation Annual Fundraising Gala and the Couva/Point Lisas
Chamber of Commerce’s Gala Christmas Dinner and Award Ceremony.

On Saturday November 1, 2025, the
Rapid Fire Kidz Foundation held their
Annual Fundraising Gala, which was
supported by HADCO'’s donation of
Peppercorns gift vouchers.

HADCO also partnered with the Couva/
Point Lisas Chamber of Commerce for its
Gala Christmas Dinner and Award
Ceremony on Friday November 28, 2025,
donating a Christmas hamper filled with
HADCO's food and beverage items and
Peppercorns’ gourmet products.

The hamper was presented by our very
own team member, Haniffa Chunilal,

Industrial Sales Executive for the Electrical ] c dhrisa";as hamp‘?t’ with HADC:)'S

. . oodad an everage items presente
Department. HADCO remains committed by Haniffa Chunilal, Industrial Sales
to fostering community spirit and Peppercorns gift vouchers presented Executive (right) at the Couva/Point
supporting initiatives that bring joy and at the Rapid Fire Kidz Foundation Lisas Chamber of Commerce’s Gala
togetherness throughout the year. Annual Fundraising Gala hristmas Dinner and Award Ceremony
GOVERNANCE

FORKLIFT TRAINING PROGRAMME AT JRJ WAREHOUSING
COMPOUND

On Tuesday November 4, 2025, D.G. Inspection Services Limited in partnership with the HSE
Department conducted a Forklift Operator Safety Training Session for the Warehouse Staff, Drivers
and Inventory Officers at JRJ Warehousing Compound.

The session aimed to provide Operators with the essential
knowledge and practical skills to ensure the safe and effective
use of forklifts.

The Food Warehouse at JRJ Warehousing Compound
facilitates constant movement of forklifts to transport our
goods from the respective warehouses to the trucks and vans
for delivery. Therefore, it is necessary that the maneuvering
and transporting of products are done safely and effectively
and these training sessions ensure that forklift drivers exercise
the proper protocol and precautions when operating.

Overall, the training helped to foster a safer work environment
by providing the knowledge and training needed to prevent Practical Forklift Training by D.G. Inspection Services
accidents and maintain high safety standards.

Limited at the JRJ Warehousing Compound
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OUR PEOPLE

DIGITAL TRANSFORMATION INITIATIVES AT HADCO LIMITED

HADCO Limited continues to advance its digital
transformation journey by equipping employees
with tools such as Microsoft Copilot and other
digital solutions that support efficiency, accuracy
and innovation across departments. These tools
enable team members to rethink traditional
processes and find smarter ways to manage
everyday tasks.

One such example comes from the Purchasing Department,
where Purchasing Assistant Christian Reis has taken a
proactive approach to improving cost control processes.
Recognising the challenges associated with managing
shipment costings manually, Christian conceptualised a
digital solution to streamline the process and reduce the
risk of error.

Previously, shipment costings were received in hard copy
format and required manual comparison against system
prices. With hundreds of shipments processed each year,
this method was time-consuming and left room for missed
adjustments.

Using Excel and supported by Copilot, Christian
developed a digital cost-control tool that allows
shipment costings to be entered and automatically

Purchasing Assistant Christian Reis

compared against live pricing data from internal systems.
The tool flags adjustments that are required to the price list,
ensuring changes are accurately tracked and applied.

This solution has significantly improved efficiency, reduced
reliance on manual checks and strengthened pricing
accuracy. It also demonstrates how digital tools, when paired
with initiative and problem-solving, can drive meaningful
improvements in day-to-day operations.

Christian’s contribution highlights the value of empowering
employees with the right technology and reflects HADCO'’s
ongoing dedication to innovation, continuous improvement
and operational excellence.

CONDOLENCGES ON THE PASSING

OF DENNIS NEHORAH

Itis with great sorrow that we mourn the untimely passing of
our dear colleague, Mr. Dennis Nehorah, Security Manager/
Warehouse Manager at Lighthouse Limited, San Fernando.

Dennis joined our HADCO family on June 1, 2008 and was known as
an exceptional team player and problem solver. He was efficient and
displayed excellent organisational skills. His colleagues praised his
witty sense of humour and his helpful and caring nature to everyone

he knew.

On behalf of the Management and Staff of HADCO Group, we extend
our heartfelt condolences to his family, friends and loved ones and

wish them strength and comfort during this difficult time.

THAT'S IT FOR THIS ISSUE OF THE HADCO TIMES SEE YOU AGAIN FOR ISSUE 50!
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