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OUR VISION
A diverse and innovative company, 
empowered employees, integrated 
processes, and a brand image that makes 
us the preferred choice of customers

OUR MISSION
Enriching our stakeholders’ quality 
of life, setting trends and providing 
superior brands and services
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Corporate Communications Department, 
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• Accountability�
• Customer Satisfaction�
• Honesty and Integrity

• Employee Wellbeing and Growth
• Collaborative Culture
• Respect and Tolerance for All
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Held in Trinidad and Tobago from July 23 – 27, 2026 with 
Hyatt Regency hotel as the base, the conference brought 
together researchers, educators, environmental advocates 
and community partners from across the Caribbean and 
beyond to share knowledge and explore solutions for the 
future of conservation.  

One highlight was the Opening Ceremony, where John 
Hadad, Co-Chief Executive Officer, delivered the first 
keynote address on the link between conservation, 
sustainable development and responsible tourism. 

HADCO Experiences also sponsored field experiences, 
hosting 50 delegates at Asa Wright Nature Centre, 
welcoming an additional 37 visitors through day passes; 
and helping facilitate field trips for more than 120 delegates 
to conservation sites across Trinidad and Tobago. 

Some of the most exciting activities on the program took 
place on Saturday July 25, 2026, at HADCO Experiences 
at Asa Wright Nature Centre. As part of the Grabando Aves 
(record birds) project, the Cornell Lab of Ornithology 
facilitated workshops focused on recording bird sounds 
and passive acoustic monitoring.  

Several delegate engagement activities were also executed 
through brand partnerships with HADCO. During the Day 
2 poster session, delegates enjoyed a Häagen-Dazs 
activation that encouraged networking in a relaxed setting; 
while on Day 4, Creamery supported with delicious 
Creamery yogurt for participants. 

As more persons discover the healing power of ornitherapy 
and fall in love with birding, HADCO Experiences is happy 
to have helped bring this conference to Trinidad and 
Tobago; and to support ornithological conversations that 
will shape the future of conservation across the Caribbean 
for years to come. 

COVER STORY
 

HADCO EXPERIENCES PARTNERS WITH BIRDSCARIBBEAN  
FOR INTERNATIONAL CONFERENCE 
Conservation is most effective when it brings people together. This spirit of collaboration was at 
the heart of BirdsCaribbean 2026, where HADCO Experiences proudly served as Title Sponsor 
and Co-host of one of the region’s premier birding events. 

The HADCO Experiences booth at Hyatt 
Regency during the conference 

John Hadad, Co-Chief Executive Officer, HADCO, delivers 
the Keynote Speech at the Opening Ceremony  
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COVER STORY
 

Group photo following EMA’s Passive Acoustic Monitoring training workshop at HADCO Experiences at Asa Wright Nature Centre 

Searching for the prize: Avid Birders with their binoculars during 
one of the birding tours at Asa Wright Nature Centre

These Birders were excited to visit Pawi Lodge to see the Critically Endangered Pawi bird

A Collared Trogon is seen through the 
scope at Asa Wright Nature Centre
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BirdsCaribbean attendees enjoyed refreshments from Creamery Yogurt and Häagen-Dazs 

DISTRIBUTION DIVISION
FOOD & BEVERAGE

HÄAGEN-DAZS AND CREAMERY AT BIRDSCARIBBEAN 
CONFERENCE 2026 

Held every two years, the BirdsCaribbean conference 
provides an important platform for sharing research, 
knowledge and innovative approaches to bird conservation 
and the protection of Caribbean habitats.  

Both brands were pleased to support HADCO Experiences 
as the title sponsor, providing attendees with a selection 
of ice cream and yogurt throughout the event. They added 
a refreshing element to the conference experience, giving 

participants an opportunity to enjoy their products while 
connecting with fellow delegates between sessions and 
activities. 

Their presence at the conference also provided exposure 
to an international audience while supporting an event 
focused on conservation, education and the protection of 
the region’s natural environment. 

Häagen-Dazs and Creamery were present at the the BirdsCaribbean 25th Conference to provide 
refreshments to attendees, who included wildlife professionals, researchers, educators, 
conservationists, students and community leaders from across the Caribbean and internationally.
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FOOD & BEVERAGE
DISTRIBUTION DIVISION

ELMHURST CLEAN 
PROTEIN JOINS HADCO 
DISTRIBUTION’S FOOD & 
BEVERAGE PORTFOLIO 

Designed to provide 27g of protein per serving, 
Elmhurst Clean Protein is low in sugar and 
contains only 190 calories. The range is available 
in four varieties: Sea Salt Chocolate, Vanilla Bean, 
Strawberry & Cream and Pistachio Cream. 

The addition of Elmhurst Clean Protein expands 
HADCO’s portfolio with a product focused on 
convenient nutrition and plant-based protein, 
while continuing to offer consumers quality 
options across a range of food & beverage 
categories.  

Elmhurst Clean Protein is available at leading 
retailers nationwide. 

HADCO Limited is now distributing 
Elmhurst Clean Protein shakes, adding a 
premium, protein-focused beverage to 
our Distribution Division’s portfolio. 

WESTMALL’S ICE CREAM MANIA 2026 

Creamery Ice Cream kicked off HADCO’s Ice Cream 
Mania on Saturday July 18, 2026, followed by Nestlé on 
the following Saturday. The weekly activations continued 
every Saturday until the end of August, giving shoppers 
the opportunity to sample a variety of popular ice cream 
brands. 

The series featured an exciting selection of frozen treats, 
including Creamery Ice Cream and Novelties, Nestlé, 
Half Moon Vegan Ice Cream, Magnum and Häagen-
Dazs, bringing together a range of flavours and options 
for shoppers to enjoy. 

Of Ice Cream Mania, Anastasia Pickering, Category 
Manager – Local Ice Cream and Yogurt said “It was a 
significant opportunity for us to connect with consumers 
and give shoppers the chance to enjoy their favourite 
frozen treats throughout the JAVA period.” 

Shoppers enjoyed a series of indulgent Saturdays at The Falls at Westmall as part of Ice Cream 
Mania, which ran throughout the July and August vacation (JAVA) 2026. 

These adorable princesses 
enjoyed Nestlé treats at Westmall 

Creamery cool down for 
Westmall shopper 
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DISTRIBUTION DIVISION
FOOD & BEVERAGE

AMARE PROBIOTICS SAMPLING AT SUPERPHARM 
LOCATIONS NATIONWIDE 

The activations took place at SuperPharm Couva, Westmall, 
St. Augustine and Maraval, where shoppers had the 
opportunity to sample Amare Kombucha drinks in a variety 
of flavours.  

The sampling initiative allowed customers to enjoy the 
healthy and delicious Amare Kombucha range, while 

engaging with Brand Representatives and learning more 
about the health benefits of probiotics.  

These interactions offered valuable opportunities to 
introduce the range to new consumers and strengthen 
Amare’s presence as a locally produced probiotic brand. 

Amare Probiotics engaged consumers through a series of in-store sampling activations at 
SuperPharm locations across Trinidad and Tobago throughout the month of July. 

Amare activations at Superpharm St. Augustine and Maraval  

All smiles for Amare Kombucha at Superpharm Couva and Westmall 
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FOOD & BEVERAGE
DISTRIBUTION DIVISION

HADCO DISTRIBUTION’S BRANDS AT TRIBE’S 2027 BAND 
LAUNCH 

STOLI JOINS THE EXCITEMENT OF WORLD CUP FINALS AT C3 

The launch brought together Carnival enthusiasts for an 
evening centered around Tribe’s latest presentation, with 
guests getting an early look at the costumes and creative 
direction for the upcoming Carnival season. 

Our brands complemented the occasion with a selection 
of Prosecco and frozen goodies, treating attendees to Da 
Castello Prosecco, as well as Creamery Novelties and 
Häagen-Dazs ice cream throughout the evening. 

Stoli, one of HADCO’s long-standing Distribution brands, 
was happy to be part of the day’s excitement, with the 
smooth and sweet flavour of Stoli Vodka adding to the 
vibrant atmosphere as patrons came together to watch 
the highly anticipated World Cup final. 

It was indeed a memorable afternoon as football fans 
enjoyed our premium vodka and shared the excitement of 
the world’s biggest football tournament. 

On Saturday July 4, 2026, Da Castello Prosecco, Creamery and Häagen-Dazs were present at 
Tribe’s Carnival band launch, enhancing the food and beverage experience for guests. 

On Sunday July 19, 2026, football fans gathered at Prestige Lanes, C3 Centre, to experience the 
excitement of the 2026 FIFA World Cup Final. 

The Da Castello ladies served crisp and bubbly Prosecco 
Häagen-Dazs and Creamery Novelties’ Brand 

Ambassadors shared cool treats for attendees 

Excited football fans enjoy premium Stoli Vodka at Prestige Lanes, C3 

DISTRIBUTION DIVISION
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DISTRIBUTION DIVISION
FOOD & BEVERAGE

HADCO’S BRANDS HELP 
CELEBRATE XTRA FOODS’ 
61ST ANNIVERSARY 

Shoppers at these locations were served a selection of 
HADCO’s Food & Beverage brands, including McCain, 
Creamery, Häagen-Dazs, Mott’s and Upstate Farms Yogurt. 

Through sampling and customer engagement, the brands 
added to the anniversary celebrations while allowing 
shoppers to discover and enjoy a range of products. 

HADCO’s Distribution brands joined Xtra 
Foods in celebrating its 61st anniversary with 
festivities taking place at Xtra Foods locations 
in Aranguez, Arima, Endeavour, Grand Bazaar, 
Sangre Grande and South Park. 

McCain activation at Xtra Foods Aranguez 

A customer enjoys refreshing Mott’s 
juice at Xtra Foods South Park 

Creamery Yogurt shares the love 
at Xtra Foods Sangre Grande 

This shopper at Xtra Foods Grand Bazaar 
received a delicious Upstate Farms Yogurt Häagen-Dazs treats customers at Xtra Foods Arima 
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HADCO CELEBRATES WITH KWESI BROWNE 
HADCO extends hearty congratulations to Trinidad and Tobago cyclist and Olympian Kwesi Browne 
on his outstanding performance at the 2026 Central American and Caribbean (CAC) Games, which 
were held from July 24 to August 8, 2026, in Santo Domingo, Dominican Republic. 
Kwesi captured gold in the Keirin and bronze medals in 
both the Sprint and Team Sprint events. As a two-time 
Olympian who has represented Trinidad and Tobago at 
both the Tokyo 2020 and Paris 2024 Olympic Games, he 
continues to inspire the next generation of athletes through 
his dedication and resilience. 

At HADCO, we recognise that excellence is built through 
commitment, sacrifice and the support of a strong 
community. Throughout Kwesi’s journey, our brands have 
been proud to contribute to his efforts both on and off the 
track. By investing in individuals who demonstrate 
determination, resilience and a relentless pursuit of 

excellence, we continue our commitment to empowering 
local talent and celebrating achievements that make 
Trinidad and Tobago proud. 

Kwesi’s journey is one of overcoming challenges and 
continually striving to improve. His recent success at the 
CAC Games serves as a reminder that champions are not 
defined by the obstacles they face, but by how they respond 
to them. 

We celebrate this remarkable accomplishment and look 
forward to cheering Kwesi on as he continues excelling 
while proudly representing Trinidad and Tobago. 

Congratulations from HADCO 

Kwesi on the Track Winner of two bronze medals
Kwesi Browne mentions HADCO 

on his Instagram @kwesi_b 

Taking the Bronze home for Men’s Sprint 

FOOD & BEVERAGE
DISTRIBUTION DIVISION
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HADCO EXPERIENCES

BEYOND THE CONFERENCE – FIELD TRIPS WITH HADCO 
EXPERIENCES 

As the Title Sponsor, Official Co-host and Field Trip Facilitator, 
HADCO Experiences accommodated a diverse series of 
excursions that invited delegates to experience the 
landscapes, culture and communities that make Trinidad and 
Tobago unique. 

From gliding through the mangroves of the Caroni Bird 
Sanctuary in search of the Scarlet Ibis to exploring Tobago’s 
Main Ridge Forest Reserve, participants gained first-hand 
insight into the ecosystems that make our islands a biodiversity 
hotspot. Other excursions ventured to Grande Riviere and 
Pawi Lodge along the North Coast, where guests experienced 
the connection between conservation, community and 
sustainable tourism in one of Trinidad’s most ecologically 
significant regions. 

Delegates also visited the Dattatreya Temple and Hanuman 
Murti, explored the geological wonders of the Pitch Lake and 
South Trinidad’s mud volcanoes, sampled iconic local flavours 
along Maracas Beach and discovered the artistry and cultural 

significance of our national instrument during a tour of the 
MITTCO steelpan factory.  

Guided by local experts, drivers, community members and 
hospitality professionals, each field trip offered more than 
sightseeing. They created opportunities for authentic cultural 
exchange, allowing visitors to engage directly with the stories, 
traditions and people that shape Trinidad and Tobago. 

Together, these experiences demonstrated how conservation, 
culture and tourism can work hand in hand, fostering deeper 
understanding, regional collaboration and lasting connections.

Through these carefully curated journeys, HADCO Experiences 
helped transform BirdsCaribbean 2026 into more than a 
conference, creating a shared experience that delegates will 
carry with them as a treasured memory of their time spent in 
Trinidad and Tobago. 

While BirdsCaribbean 2026 brought together conservationists, researchers and bird enthusiasts 
from across the Caribbean and beyond, some of the most meaningful exchanges happened in 
the field.  

 A visit to MITTCO immersed 
participants in the vibrant 

energy of steelpan

Enjoying a hands-on 
moment at the La Brea 

Pitch Lake during a 
guided tour of the site 

A stop at Tobago’s iconic Main 
Ridge Forest Reserve 

A taste of Trinidad - visitors indulge
in local cuisine at Maracas Bay 

With their field guide in hand, 
birders verify species 

Visitors capture photos and explore the 
Hanuman Murti site in Carapichaima
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HADCO EXPERIENCES CONTINUES TO EARN INTERNATIONAL 
MEDIA RECOGNITION 
HADCO Experiences continues to build its international profile through a range of high-impact 
media placements showcasing the diversity of experiences across its portfolio. Recent coverage 
in leading travel, wildlife and lifestyle publications has highlighted Trinidad’s culinary traditions, 
wildlife encounters and conservation tourism offerings, reinforcing the destination’s appeal to 
a wide range of travellers. 
In TravelAge West, Mt. Plaisir Estate Hotel’s signature Sea 
Moss Punch was featured among Caribbean cocktails that 
offer an authentic sense of place, celebrating its connection 
to Trinidad’s culture and local ingredients. The feature 
highlighted how culinary traditions enhance the visitor 
experience and create deeper connections to a destination. 

HADCO Experiences at Asa Wright Nature Centre also 
received international recognition in Fodor’s Travel, where 
it was included among the “10 Scariest Night Tours Around 
the World.” The feature highlighted the Centre’s unique 
after-dark wildlife experiences and positioned it alongside 
globally recognised attractions, underscoring growing 
interest in nature-based and experiential tourism. Further 
showcased in BBC Wildlife, a video of a Brazilian Porcupine 

filmed on the property was featured, highlighting the 
Centre’s role in conservation, education and wildlife 
stewardship. 

Meanwhile, Food Drink Life published a conservation-
focused feature on responsible sea turtle tourism, 
identifying Grande Riviere as one of the world’s most 
important nesting sites for Leatherback turtles.

Together, these media placements reflect the breadth of 
HADCO Experiences’ portfolio, from authentic culinary 
experiences to exceptional wildlife encounters and 
conservation-led tourism. Collectively, they continue to 
strengthen international awareness of HADCO Experiences 
and position its properties among the Caribbean’s most 
distinctive attractions. 

HADCO EXPERIENCES 

Resident Brazilian Porcupine 
Featured in BBC Wildlife Turtle Watching Feature  Nighttime Experiences by Fodor’s Travel 
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The event was hosted by the Ministry of Trade, Investment and 
Tourism, the Emancipation Support Committee of Trinidad and 
Tobago and the Africa Business Group.

Held on Thursday July 23, 2026, at the National Academy for 
the Performing Arts (NAPA), Port of Spain, the symposium 
brought together small and medium-sized enterprises to explore 
international trade opportunities, foster business connections, 
discuss the legal and regulatory frameworks between Trinidad 
and Tobago and Ghana and examine strategies for accessing 
foreign markets through digital platforms.

The event featured presentations and discussions led by 
distinguished stakeholders, including Senator the Honourable 
Satyakama Maharaj, Minister of Trade, Investment and Tourism; 
His Excellency William Anani-Abotsi, High Commissioner to the 
Republic of Ghana, Zakiya Uzoma-Wadada, Executive Chairman 
of the Emancipation Support Committee and other prominent 
representatives from the public and private sectors.

A special thank you to the Trinidad and Tobago Manufacturers’ 
Association (TTMA) for selecting MITTCO to participate in this 
valuable initiative.

We are excited about the opportunities ahead and look forward 
to strengthening trade relationships and exploring new markets 
through this collaboration.

MITTCO

MITTCO ATTENDS THE 24TH ANNUAL TRANS-ATLANTIC 
TRADE AND INVESTMENT SYMPOSIUM
Musical Instruments of Trinidad and Tobago Company Limited (MITTCO) was honoured to 
participate in the 24th Annual Trans-Atlantic Trade and Investment Symposium, themed 
“Building Trade Beyond Borders: Opportunities for SMEs from Trinidad and Tobago and Ghana.”

MITTCO’S INSTRUMENT 
DISPLAY AT THE RED HOUSE

The Rotunda Gallery hosts rotating exhibitions 
featuring works by established and emerging local 
artists, celebrating Trinidad and Tobago’s rich 
culture, history and identity.

Through this exhibition, MITTCO showcased its 
handcrafted instruments, highlighting the artistry, 
craftsmanship and cultural heritage that define 
our work.

Musical Instruments of Trinidad and 
Tobago Company Limited (MITTCO) was 
proud to participate in the Rotunda Gallery 
Exhibition at the Red House from Monday, 
August 3 to Friday August 21, 2026.

MITTCO’s Setup at Rotunda Gallery

 Akua Leith, Managing Director at MITTCO (right) with 
TTMA’s Marketing Officer Kadesha Celestine (middle) 

and Representative for Charlo Farms (left)
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MITTCO HOLDS DISCUSSIONS WITH THE MINISTRY OF 
FOREIGN AFFAIRS 

The Export Action Programme is designed to help small and 
medium-sized enterprises (SMEs) overcome financial, 
regulatory and logistical barriers, enabling local businesses 
to expand into international markets. 

During the visit, discussions focused on how Trinidad and 
Tobago’s overseas missions could support steelpan education, 
promote the nation’s steelpan culture and create opportunities 
within international markets for locally manufactured 
instruments.

MITTCO is proud to be a partner in this initiative and looks 
forward to continuing its efforts to share Trinidad and Tobago’s 
rich steelpan heritage with audiences around the world.

On Friday July 31, 2026, Musical Instruments of Trinidad and Tobago Company Limited (MITTCO) 
welcomed Representatives from the Ministry of Foreign and CARICOM Affairs, Trinidad and Tobago, 
and the Trinidad and Tobago Chamber of Industry and Commerce (TTCIC) to its facilities for discussions 
under the Export Action Programme.

Members of the discussion team share a 
moment after discussions at MITTCO’s steelpan 

manufacturing facility in Diego Martin

OUR PEOPLE
 

Ecoimpact is committed to helping companies improve 
operational efficiency and strengthen their waste management 
practices without incurring additional cost, as collection 
services are provided free of charge to all partners.

Sustainability is at the core of Ecoimpact’s operations and 
the company’s mission is to empower organisations to make 
environmentally responsible choices that create lasting 
positive impact.

This initiative is one of many steps Ecoimpact has taken and 
will continue to take, to encourage and support better 
environmental decision-making across our communities and 
industries.

We commend Unicomer for its commitment to environmental 
stewardship and for taking meaningful action toward building 
a more sustainable and circular economy.

ECOIMPACT

ECOIMPACT INSTALLS BALER AT UNICOMER DISTRIBUTION CENTRE
On Tuesday July 28, 2026, Ecoimpact installed a baler at the Unicomer Distribution Centre in Freeport, 
to enhance the management and recycling of cardboard waste. 

(L-R): Rondell Poo Hing, Ecoimpact Technician; Zindzi John, Business Development Officer, Ecoimpact, 
Arvinash Mahabirsingh, Director, Unicomer Trinidad and Tobago; Jason Beach, Inbound & Warehouse 

Floor Manager and Kendall Sutherland, Groundsman, Unicomer, with the newly installed baler 
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HSE

FIRE WARDEN TRAINING REFRESHES WORKPLACE SAFETY SKILLS

The session included practical guidance on the correct use 
of fire hoses and fire extinguishers, along with a review of 
other key measures that wardens should be familiar with when 
responding to a fire or supporting an emergency evacuation.

These and other similar training sessions ensure that 
designated employees are equipped with the knowledge 
and practical skills needed to respond effectively in the 
event of an emergency.

Fire Warden Training was conducted on Tuesday July 7, 2026, providing designated fire wardens with 
a refresher on essential fire safety procedures and emergency response measures.

Theoretical training for HADCO’s Fire Wardens

Fire Wardens are trained on how to use the fire extinguisher and fire hose
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HSE
 

The programme was designed to introduce 
employees to practical Spanish language skills to 
support professional communication and 
engagement across the region. The course was 
delivered through six in-person sessions, with each 
session taking place at HADCO’s head office in San 
Juan.

The initiative allowed employees to develop their 
language skills while gaining greater confidence 
in communicating in Spanish while engaging in 
cultural and professional learning beyond their 
day-to-day roles.

The partnership with the Embassy of Mexico 
supports HADCO’s continued emphasis on 
employee development and regional engagement; 
and we extend our gratitude to them for this 
valuable partnership.

HADCO PARTNERS WITH THE EMBASSY OF MEXICO FOR 
BUSINESS SPANISH COURSES
HADCO partnered with the Embassy of 
Mexico to offer employees participation 
in a Business Spanish course throughout 
July and August 2026.

Representatives from the Embassy of Mexico 
leading the Business Spanish Course

Keris Braxton, Learning & Development Strategist, introduces participants at the start of the programme
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TRAINING & DEVELOPMENT
 

AFRICAN EMANCIPATION WEAR COMPETITION 

Employees were encouraged to showcase their creativity 
and style by wearing African Emancipation-inspired outfits 
and submitting photographs for consideration. The initiative 
provided an opportunity for staff to participate in the 
African Emancipation Day observance while fostering 
employee engagement and appreciation for Trinidad and 
Tobago’s rich cultural heritage.

The competition featured two categories: Best Dressed 
Male and Best Dressed Female. After reviewing the entries, 
Matthew Kanick was named Best Dressed Male, while 
Rhonda Lee-Castro took the title of Best Dressed Female. 

Congratulations to Matthew and Rhonda to all employees 
who participated in making the African Emancipation Wear 
Competition fun and engaging!

In celebration of African Emancipation Day, HADCO’s Wellness & Recognition Committee hosted 
an African Emancipation Wear Competition on Friday July 31, 2026.

HADCO’s staff in their African Emancipation Wear

Best Dressed Female: Rhonda Lee-Castro, Sales 
Representative, (centre) receives her prize from Lily 

Akien, Chief Human Resources Officer (left) and Florence 
De Silva, Human Resources Generalist (right) 

Best Dressed Male: Matthew Kanick, Finance Clerk, (centre) 
receives his prize from Lily Akien, Chief Human Resources Officer 

(left) and Florence De Silva, Human Resources Generalist (right) 
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OUR PEOPLE

Held in Conference Rooms 1, 2 and 3 at HADCO’s 
Administrative Building, the initiative supported 
the Ministry of Health’s National Corporate 
Commitment to Voluntary Blood Donation 
Drives, a long-term programme focused on 
strengthening Trinidad and Tobago’s blood 
supply through regular voluntary donations.

Employees were able to contribute to this 
national effort, helping to ensure that blood is 
available for patients needing emergency care, 
surgery, oncology treatment, obstetric care and 
treatment for other medical conditions.

BLOOD DONATION DRIVE
HADCO hosted a Blood Donation Drive at its Head Office on Thursday, July 16, 2026, in partnership 
with the Northwest Regional Health Authority (NWRHA).

Daniel Pierre, Warehouse and 
Inventory Manager, had his vitals 

checked before donating blood
Joseph Hadad, Co-CEO, HADCO, 

participated in the blood drive

URSULA JOSEPH-JOHN was promoted from 
Trade Brand Manager to Trade Manager 
in the Marketing Department effective 
August 1, 2026.

ANTOINETTE PIERRE-FORBES was promoted 
from Trade Coordinator to Assistant Trade 
Manager in the Marketing Department 
effective August 1, 2026.

PROMOTIONS
We extend hearty congratulations to the following employees who were promoted after 
demonstrating excellence in their respective field: 
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We welcome the following employees who began their tenure in August, 2026.

Joshua Samm joins the team as a QA/QC Technician in the 
Quality Control Department, bringing two years of professional 
experience. 
His background includes working as a Health and Safety and Laboratory 
Assistant within the healthcare and food manufacturing industries.

Joshua is motivated by seeing the results of his work and takes pride in 
delivering quality outcomes. He values good communication and working 
effectively with others. Outside of work, he enjoys football, participating in 
5K events and reading. He is guided by the motto, “Better every day.” Joshua 
is also a member of the Rotaract Club of Port of Spain West.

Joshua Samm – QA/QC Technician 
(Creamery Novelties)

Celin Lal joins the team as a QA/QC Technician in the Quality 
Control Department, bringing two years of professional 
experience. 
Her background includes working as a Laboratory Demonstrator at The 
University of the West Indies, where she supported undergraduate students 
pursuing degrees in Life Sciences. 

Celin is motivated by her passion for science and using her knowledge to help 
others. She is a strong team player who enjoys working collaboratively. Outside 
of work, she enjoys attending church, visiting nature reserves and going to 
the beach. She is guided by the philosophy, “Seek God in everything you do.”

Celin Lal – QA/QC Technician 
(Creamery Novelties)

Jehan Soodeen joins the Creamery team as a QA/QC Technician 
in the Quality Control Department, with almost one year of 
professional experience. 
His background includes quality control in the meat processing industry, 
where he developed a strong foundation in maintaining product quality and 
food safety standards. 

Jehan is motivated by consistent improvement and approaches his work with 
a dynamic and adaptable mindset. Outside of work, he enjoys exploring the 
outdoors and cooking.

Jehan Soodeen – QA/QC Technician 
(Creamery Novelties)

NEW EMPLOYEES
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